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®  Spend by Weekpart
° P Y P How is customer spend distributed throughout the week for Ferry CH448DF versus its competitors?

% of spend for Ferry CH448DF and 113 Chains in 3 Miles from 22/02/2023 - 14/02/2024 split by Day of Week
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.¢®  Visit Frequency . . )
O How frequently per year do customers visit Ferry CH448DF versus its competitors?

% of customer numbers for Ferry CH448DF and 113 Chains in 3 Miles from 22/02/2023 - 14/02/2024 and the number of visits made Per Annum
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.... ATV Change

How has ATV changed between two date ranges?
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® Market Share Change
‘e 9 How has market share changed between two date ranges?

% of market share spend for Ferry CH448DF and 13 Chains in 3 Miles from 22/02/2023 - 14/02/2024
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How does the age profile of customers who visit Ferry CH448DF compare versus its competitors?

% of spend for Ferry CH448DF and 113 Chains in 3 Miles from 22/02/2023 - 14/02/2024 split by Age Range
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Affluence

*® How does the affluence of customers who visit Ferry CH448DF compare versus its competitors?

% of spend for Ferry CH448DF and 113 Chains in 3 Miles from 22/02/2023 - 14/02/2024 split by Affluence

0,
20% 14%
15%

10%

5%
0%

-5%

-10% 3
-15% 2%

60%

50%

48%
45%

40%

30%

20%

10%

6%

0%

(=2

. & \ ‘\(pﬁ\
\

® Competitor B Ferry CH448DF

hotsgéi

1131 Site Customers 76 Competitors 144503 Competitor Customers



. @
Site Intel Ferry CH448DF 113 Chains 22/02/2023 - 14/02/2024 B

®  Gender
‘e How does the gender profile of customers who visit Ferry CH448DF compare versus its competitors?

% of spend for Ferry CH448DF and 113 Chains in 3 Miles from 22/02/2023 - 14/02/2024 split by Gender
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® Punch Segmentation

How does the Custom segmentation profile of customers who visit Ferry CH448DF compare versus its competitors?

% of spend for Ferry CH448DF and 113 Chains in 3 Miles from 22/02/2023 - 14/02/2024 split by Segment
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®  Spend by Distance
O P Y How does the spend profile of Ferry CH448DF compare versus its competitors based on travel distances?

% of spend for Ferry CH448DF and 113 Chains in 3 Miles from 22/02/2023 - 14/02/2024 split by Distance travelled
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) ® Map of Guest Origin
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Where do customers of Ferry CH448DF come from?
Where do customers of Ferry CH448DF for 22/02/2023 - 14/02/2024 live
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Ferry CH448DF

113 Chains

Share of Wallet

What are the Top 20 venues (by spend) that customers of Ferry CH448DF also visit?

For customers of Ferry CH448DF, who are the top 20 competitors from 113 Chains in 3 Miles for 22/02/2023 - 14/02/2024 split by Venue
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... Share of Wallet Change

How has share of wallet of customers of Ferry CH448DF changed between two date ranges?
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® Market Summary

° How does the local area for Ferry CH448DF compare to the national average (1 = low, 10 = high)

Data Type Spend in 250m 250m Spend vs Spend in 500m 500m Spend vs Spend in 1 mile 1 mile Spend vs Spend in 3 miles 3 mileSpend vs
National National National National

Total Annual Sales £937K £1.02M £14.28M £802.50M

Weekpart Mon - Thu 48.8% 9 48.8% 9 44.3% 8 360% 1
Weekpart Fri- Sat 357% 2 361% 2 40.4% & 48.4% 10
Weekpart Sun 154% 6 152% 6 153% 6 156% 5
Age 18 to24 1.7% 2 20% 2 57% 5 7.9% 6
Age 25to 34 134% 2 139% 2 142% 2 19.1% )
Age 35to 44 213% 4 216% 4 23.4% 6 24.3% 6
Age 45t054 19.4% 5 20.1% 5 19.0% 4 19.9% 5
Age 55to 64 20.8% 8 20.0% 8 211% 9 18.3% 9
Age 65 to 74 17.0% 10 16.4% 10 120% 9 8.3% 8
Age 75+ 6.3% 9 6.0% 9 45% 8 22% 4
CAMEO Business Elite 25% 2 24% 2 1.7% 1 6.6% 5
CAMEO Prosperous Professionals 29% 3 28% 2 1.7% 1 46% 3
CAMEO Flourishing Society 50% 2 47% 2 27% 1 6.9% 2
CAMEO Content Communities 6.3% 1 6.1% 1 49% 1 9.6% 2
CAMEO White Collar Neighbourhoods 8.7% & 8.4% 3 125% 7 138% 9
CAMEO Enterprising Mainstream 13.0% 9 126% 2] 124% 9 9.3% 6
CAMEO Paying The Mortgage 158% 7 16.1% 7 22.0% 10 16.3% 7
CAMEO Cash Conscious Communities 16.8% 9 16.5% 9 20.5% 10 122% 8
CAMEO On A Budget 20.5% 10 216% 10 153% 10 1.4% 9
CAMEO Family Value 8.6% 9 8.8% 9 6.3% 8 9.4% 9
Affluence AB 103% 2 9.9% 1 6.2% 1 18.1% )
Affluence cicz 437% 4 431% 4 517% 7 490% 6
Affluence DE 459% 10 47.0% 10 421% 10 329% 9
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R

Site Characteristics
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Site Intel

Upmarket Diners

Bubbly Weekenders

Young & Connected

OFerry

) ® Local Market Profile

Ferry CH448DF

Family Familiar
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Local Catchment vs Punch T&L

Part Of The Pub
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Ferry CH448DF

Local Competitor Profiles

Mix of spend by customer segment in Punch site and local competitors

_ m e S L _ L S S

Ferry CH448DF

The Derby Pool CH453QS
Lighthouse (Wallasey) CH453LP
Seahorse (Wallasey) CH452HZ
Marino Lounge CH452PB

The Clairville CH454NW

Boot Wallasey CH442AA

Alberts Schloss Liverpool L14DS
Shrewsbury Arms (Oxton) CH435TQ
The Brass Balance CH416AB
Perch Rock Wallasey CH452LW
Queens Arms Wallasey CH454JR
Tower Hotel Wallasey CH445TL
The Captain Alexander L27NX
The North Western L11R]

Slug And Lettuce Liverpool L24SH
Philharmonic Dining Rooms L1I9BX
Clare nce Hotel Wallasey CH4591Q
Miller & Carter Albert Dock L34AF
Cosy Club Liverpool U3EU

The Welkin L16DS

Pump House (Liverpool) L34AN
Yates Liverpool (Queen Sq) LTIRH
Alchemist Brunswick St L20UU

The Richard John Blackler LTTHU
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