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AB inBev: By 2023, 
AB inBev reduced its 
greenhouse gas emissions 
(Scopes 1 and 2) by 44% 
compared to 2017, used 
73.6% renewable electricity, 
and made water use 17.9% 
more efficient. 77.5% of 
products were in returnable 
or recycled packaging.

Asahi: Has targeted 
net zero by 2040, 
100% renewable 
electricity in breweries 
by the end of 2025, 

zero waste to landfill by 
2030 and fully reusable 
or recyclable packaging 
by 2030.

Bacardi Martini Limited: 99%+ 
of waste is upcycled or reused. 
Single-use plastics have been 
eliminated and distilleries use 
100% renewable electricity.

Carlsberg Britvic: Snap Pack 
technology has eliminated 
plastic rings from multipacks. 
Solar energy powers soft 
drink sites, and water use has 
dropped by 8.7%.

Coca-Cola Europacific 
Partners (CCEP): The 
business is on track for 
net zero by 2040, having 
reduced greenhouse gases 
by 15.9% since 2019 and 
using 97.8% renewable 
electricity. 59.2% of 
polyethylene terephthalate 
(PET), a recyclable plastic 
used for food and drink 
packaging, is recycled 
and 99.9% of sugar is 
sustainably sourced.

The February 2026 issue of The Round,  
our bi-monthly magazine for Publicans, ran a 
feature on the sustainability actions of a host 
of Punch supplier partners. These are  
all of crucial importance in helping us  
reduce our own Scope 3 emissions (see p90) 

Here’s a short summary of their planet-
related actions and commitments*

*Details correct as of October 2025.

RAISING THE BAR: SUPPLIER  
SUSTAINABILITY ROUNDUP

Fever-Tree: Net-zero targets, 100% 
renewable electricity, and circularity 
initiatives (e.g. 85% recycled 
aluminium cans by 2030) are central. 
Water stewardship and biodiversity 
partnerships are expanding.

Greene King: Targets 
include using 50% 
less water by 2028, 
100% renewable 
energy by 2030, 
and net zero by 
2040. Supplier 
engagement and 
circularity trials (e.g. 
glass recycling) 
are underway.

Heineken UK: 
Goals include net 
zero by 2040, 50% 
recycled content 
in bottles and 
cans by 2030, and 
100% sustainably 
sourced 
ingredients 
(hops, barley).

Molson Coors: All UK pints are 
brewed with 100% renewable 
electricity. Major investments 
in energy and water efficiency, 
carbon dioxide recovery, and 
low-carbon glass bottle trials 
have cut emissions and waste. 
700+ tonnes of single-use 
plastic have been removed 
since 2019.

Pernod Ricard 
UK: Has set 
science-based 
net-zero targets. 
ecoSPIRITS 
use refillable 
containers. 
Lighter, recycled 
packaging is 
reducing emissions 
and waste.

Thatchers Cider: 3,000+ 
solar panels and an 
anaerobic digester power 
the farm and production. 
Regenerative farming 
supports soil health, 
water management 
and biodiversity (as do 
458 apple varieties). 
Bottle packaging is 70% 
recycled, and plastic rings 
have been eliminated.
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BREWING GREEN 
Punch is part of the UK’s leading trade association  
representing pubs and breweries, the British Beer and 
Pub Association (BBPA). In September, the  
organisation and Jacob Collier, MP for Burton and 
Uttoxeter, Punch’s home constituency, invited  
members of parliament to join industry leaders  
including Punch for Green shoots: Industry investment 
and innovation in sustainability.

The reception highlighted investment across the  
sector’s supply chains that supports green growth,  
local jobs and resilient communities. MPs saw firsthand 
how the industry is leading the way in sustainable  
innovation and investment and Punch presented some 
of the energy-saving initiatives (see p93-97) that are 
helping to reduce the environmental impact of our  
operations and save money for Publicans and MPs.

Jon Dale with members of the Zero Carbon Forum team

When anyone at Punch travels by train, they 
book with the eco-friendly travel platform 
Train Hugger. In return, and in addition to our 
train tickets, we also get accurate emissions
data for our carbon accounting, and Train 
Hugger plants a tree for us, too.

In 2025, we supported the planting of over 750 
trees across the UK, bringing our three-year total to 
1,650+ trees, which are part of flood defence, storm 
damage and biodiversity revitalisation projects.

We’re supporting projects in…
 Leyburn, North Yorkshire
 County Antrim
 County Down
 County Armagh

Planted with Train Hugger
1,650+ TREES

18 
Aspen

53 
Beech

4 
Crab Apple

170 
Douglas Fir

34 
Downy Birch

20 
Hazel

1 
Holly

17 
Pedunculate 
Oak

11 
Rowan

11 
Sessile Oak

65 
Western 
Red Cedar

3 
Hawthorn

12 
Lutzii Spruce

45 
Scots Pine

1 
Wild Cherry

TREE SPECIES PLANTED
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Fit for future, shared success

PUBS

Pubs are so much more than a place 
for a hearty meal and a  refreshing 
drink. They enhance our lives. They are 
vital community spaces. Yet although 
many of us instinctively understand the 
importance of pubs to society, as an 
industry we’ve never had the empirical 
data to support that understanding.  

Now we do. Thanks to a groundbreaking 
project carried out with Northumbria 
University, Newcastle, we’re now able to 
quantify economic and social impact our 
pubs have (see p8). 

In this section, you’ll discover many more 
ways our pubs are making a difference 
within their communities, from boosting 
biodiversity in our pub gardens to 
championing low and no-alcohol choices, 
to redefining what it means to be a 
‘community pub’. 

And you’ll meet the people who are making it happen, through their commitment to their people, 
their communities, and the charitable causes that need their help. We think they’re all heroes.  

If ‘Doing Well, By Doing Good’ is to be more than 
a slogan, it needs people committed to bringing it 
to life. Since 2024, our growing pool of Pub Heroes 
have been the bridge between strategy and action, 
the people who take our ambitions, initiatives and 
pilots, put them to the test within their pubs, and 
inspire their peers to follow their 
lead. 

Over the past year, our 
now 35-strong team of 
Pub Heroes have come 
together at the Bombay 
Sapphire Distillery in 
Hampshire and again 
at our Burton Support 
Centre for days of insight, 
support, debate and more. 

Over the two events, the 
Pub Heroes covered a lot 
of ground, including: 

•	 A presentation on 
Bacardi’s inspiring journey 
in sustainability.  

•	 A Push the Pineapple update, with a chance to 
debate the new Respect Charter (see p72)  
and how we protect and build our culture of 
kindness and inclusion. 

•	 A first view of our research on the economic 
and social impact of pubs (see p8).  

•	 A reminder of the wellbeing, financial and other 
support available to our Publicans and MPs, by Chris 
Welham, CEO of the Licensed Trade Charity.  
 

•	Interactive sessions on food 
waste and recycling. 

•	A first look at the new waste 
module on our Thirst learning 
app (see p63). 

•	An update on the evolution 
of  low and no drinks. 

•	A hands-on food session 
where the Pub Heroes 
built their own burgers and 
explored how adding more 
vegetables can reduce 
carbon emissions.

EVERY PUB NEEDS ITS HEROES

Find out more by 
watching the video

Pub Heroes at Bombay Sapphire Distillery, Whitchurch

OUR PLEDGE:  
Through investment, training, 

partnership and innovation, we 
will work to ensure our pubs 
deliver what our guests and 

their communities need, both 
socially and economically.

WHY IT MATTERS:  
Thriving pubs create value for everyone. 
By investing in our pubs and supporting 

our Publicans and MPs, we can strengthen 
guest experiences, drive sustainable 

growth and maximise the positive social 
and economic impact our pubs have in 

communities across the UK.

https://www.youtube.com/watch?v=1AJPMWlnUM0
https://www.youtube.com/watch?v=1AJPMWlnUM0
https://www.youtube.com/watch?v=1AJPMWlnUM0
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PUB HEROES ON PUB HEROES

Viv, Two Pointers

“Being a Pub Hero means giving something back. And it 
gives us all a chance to actually talk to each other.” 
Viv Bulmer 
Two Pointers, Woodlesford 

Milly, The Holly Bush

“You feel like you’re giving something back to the 
community, and that’s not something everyone gets  
from their job.” 
Millie Williams 
The Holly Bush, Bordon 

Gary, Navigation

“You feel like you’re heard. And we’re at the point 
now where you can see changes that have happened 
because of things you’ve discussed.” 
Gary Bailey 
The Navigation, Breaston 

Bombay Sapphire Distillery Glasshouses

PUBS AT PUNCH

Molson Coors’ Digital Services Team helped us save: 
2,896 technician driving miles 
278 hours of technician time 
0.95 tonnes of carbon
(See p124) 

2,896

McMullen’s and  
RedCat Hospitality  
pubs acquired by  
Punch in FY26  
(See p128) 

43

total raised in 2025-26 
by our pubs as part of 
Grand Idea competition
(See p119-121) 

£170,000 
Guest Moments 
reviews every 
month  
(See p124) 

5,500 

Estimated total 
economic and social 
value of Punch Pubs 
to UK economy.  
(See p8) 

roles 
supported  
by Punch 

£1.7bn 13,000
our 
contribution 
to the local 
economy 

£49m 

hours of team  
volunteering per pub, per year 

our pubs’ annual  
charitable contribution 

Pollinator  
Pubs (See p112) 

45-75 £4m 100+ 

Amazon and InPost lockers 
in our pubs with more to 
come! (See p122)

80 low and 
no brands 
stocked 
across our 
L&T pubs 

29 

trees planted this year 
as part of Thatchers 
Community Orchard 
Project (See p114) 

gross sales of low 
and no at

50+ 30%   
volume share of  
low and no 
products vs 2024 
(See p116-117) 

51% 

invested in our estate  
in the past year 
*Aug 2024 to Aug 2025 
(See p129-131)

£60m* 

https://www.youtube.com/watch?v=0vlUimZEFWo
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HEALTHIER, GREENER COMMUNITIES 

POLLINATOR PUBS BLOOMING  
ALL OVER

OUR COMMITMENT: 
We will encourage healthier lives 
and greener, more biodiverse 
places across our communities.

TARGET: 
We will implement biodiversity 
features in at least 150 pub gardens 

by the end of 2027, creating habitats that 
support pollinators and local wildlife, and 
report progress annually.

TARGET: 
We will continue to increase 
Punch’s low and no-alcohol sales 

across our pubs year-on-year and 
embed responsible drinking principles 
by offering clear choices, supporting 
moderation campaigns, and training 
teams to champion safe consumption.

Growing our relationship with

It’s not just about making our pub gardens look  
pretty. Our growing number of pollinator pubs are 
helping to boost biodiversity, improve wellbeing and 
do even more to tackle the climate emergency by  
creating bee-friendly environments in pub gardens. 
 As concerns grow over the decline of pollinating  
insects like bees and butterflies, this campaign seeks 
to turn pub gardens into mini sanctuaries for nature. 
By transforming underused green spaces into  
pollinator havens, the Pollinator Pubs project  
contributes to national efforts to protect essential 
species and promote sustainable land use, while  
creating attractive, eco-conscious places for  
customers to relax. 
 Participating pubs receive seeds, compost, tools 
and more to help them fill beds, pots, planters and 
gardens of beautiful, pollinator-friendly flowers. In our 
last Punch Promise, more than 70 pubs were taking 
part. This year saw a near-50% increase to more than 
100 pubs and we’re targeting 150 pubs implementing 
some form of biodiversity-supporting feature by the 
end of 2027.

Publican Richard Gordon 
at the Red Lion, Cranford

TUCKING INTO EDEN PROJECT’S BIG LUNCH  

Community spirit is something that’s well worth 
feeding. That’s why, in June 2025, a whole host 
of our pubs got involved in the Eden Project’s 
Big Lunch. It’s an initiative that’s all about 
sharing friendship, 
food and fun. It’s 
about reaching out 
and meeting new 
people, and getting 
to know familiar 
faces better. And 
it’s about getting 
outdoors, enjoying nature and celebrating 
the vital role nature plays in feeding us all.

Owl together now...
At The Owl in Horsham, MP Anna Shopland 
brought 30 members of her local community 
together for a Big Lunch of fun activities 
(including human bingo), food (with everyone 
bringing dishes), and fundraising. Together, 
they raised £100 for Eden Project, boosted 
by a further £50 thanks to a member of 
the pub team who baked cakes to sell.

“Here at the Dusty, space has always 
been at a premium. The beer garden 

doubles up as our only access to 
the cellar, so it ’s very hard to 

accommodate pollinators as well as 
our guests. But the Pub Heroes events 
inspire me, and with the addition of 

wildflowers and plants kindly donated 
by Eden Project, I feel we have a good 

balance between the two worlds.”
Abi Garner, The Dusty Miller, Huddersfield

SUSTAINABILITY AWARDS ARE 
FRUITS OF PARTNERSHIP 

Our Pollinator Pubs are finding that their efforts 
are being recognised more widely. The Red Lion in 
Cranford, for example, found that its involvement 
in the Pollinator Pubs initiative was an important 
factor (among many) in being presented with 
a Sustainability Champion Award by the BII. 

Publican Richard Gordon said: “It is such 
an honour to achieve this status within the 
industry. It is a testament to the hard work 
across our teams who tirelessly strive to ensure 
our business is as sustainable as possible.”

“It was incredibly heartwarming to see so many people joining 
in the fun and getting to know their communities a little better! 
We know that the positive impact of the Big Lunch lasts long 
after the weekend is over, with people feeling safer, less lonely 
and more connected to where they live as a result.”  
Lindsey Brummitt,  
Programme Director, Eden Project 

When nature meets pubs 
Watch the video 

Watch the video 

https://www.youtube.com/watch?v=oJa5XG53K5o
https://www.youtube.com/watch?v=oJa5XG53K5o
https://www.youtube.com/watch?v=wWR4jj0mExM&t=60s 
https://www.youtube.com/watch?v=wWR4jj0mExM&t=60s 
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SUSTAINABLE TO THE CORE:  
THATCHERS’ COMMUNITY  
ORCHARD PROJECT

Thatchers knows a thing or two about apples. So 
when we heard about their Community Orchard 
Project, we wanted to get involved, especially 
as it aligns so well with our own biodiversity 
programme with the Eden Project (see p112). 

A number of Punch pubs took part in the project 
which saw Thatchers send us 50+ apple trees 
in two varieties: Scrumptious, the aptly named 
eating apple, and Red Windsor, a trusted staple 
of Thatchers’ own cider blends. 

With the help of our amazing team of volunteer 
planters (and Thatchers’ handy planting guides) 
every single tree is now in the ground, helping 
to support biodiversity and local ecosystems at 
these pubs. 

The Barley Mow, Winchfield The Golden Hind, Ipswich 

The Horse & Groom, 
Mortimer Common Navigation Inn, Breaston The Pelican, Foxfield

The new community orchards will make our pub gardens even more inviting for our guests for years 
to come, enriching their outdoor experience and, we hope, showing them that sustainability can 
benefit both business and the environment. 

We look forward to seeing these orchards flourish – and to making the project even bigger 
next year.

You’d be amazed at the impact encouraging more birds into your (beer) garden can have. From natural  
pest control, to boosting biodiversity through pollination, to the simple wellbeing power of getting  
closer to nature, birds bring lots of benefits. 

Sophie Bellamy, a Punch property surveyor and part of our Nature Group, wanted to encourage more birds  
into the gardens of pubs around her home patch of Ormskirk. So she arranged a donation of 55 bird 
boxes by local Fix My Pub emergency roofing contractors Myers Roofing, and got her local Brownie 
pack involved in painting the boxes to add decorative oomph to our outdoor spaces. 

Now delivered, Sophie and the pack are keeping an eye on occupancy rates and the Brownies are excited 
to visit the pubs with their families to see the boxes being put to good use. The pubs include: 

The Victoria, Newton-le-Willows 

Pied Bull, Newton-le-Willows 

Bull & Dog, Burscough

Travellers Rest, Chorley 

Woodsman, Leyland 

 

Woodlands, St Helens 

Derby Arms, Rainford

RAISING THE BAR  
FOR BIRDS  
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AIMING HIGHER 
WITH LOW AND NO

In our last Punch Promise, we shared the news that sales of 
low and no products had more than doubled against baseline 
figures from 2022. This year has been about building on that 
performance and making low and no a natural, highly visible 
part of our drinks offering in as many pubs as possible. 

TOP 5 NO AND 
LOW BRANDS:

Our performance this year

51% volume share of 
low and no-alcohol 
products (0.82% to 
1.24%) 29 low and no-alcohol 

brands stocked across 
our L&T pubs

10 low and no-alcohol 
brands stocked across 
our MP pubs

18%
CIDER

81%
BEER

1%
WINES &  
SPIRITS

LAINE LEVELS UP 
In our Laine pubs, sales of low and no-alcohol 
drinks grew by 24,443 units year-on year, 
with sales value increasing by almost 30%.

The growth was driven largely by established beer 
brands, with Lucky Saint and Guinness 0.0 showing 
the strongest performance, although sales of draught 
and micro-draught products were also strong.

30%
gross sales of low and no 

EXPANDING THE RANGE
Low and no drinks available in Punch 
and Laine pubs now include…

WHAT’S NEXT?
 We’ve already introduced draught Heineken 0.0% 

in more than 100 L&T and MP pubs. That’s important 
because having draught available acts as a flag to 
guests, showing them we take low and no seriously. 
We’re aiming to increase draught options to 100 
MP and 100 L&T pubs by the end of the year.

 We’re encouraging pubs to expand 
ranges using the Round Up internal 
publication to engage and educate. 

 We’re increasing marketing, engaging 
guests with low and no cocktail cards, 
menus, promotions and offers. 

WHY IT MAKES SENSE  
TO CHOOSE LOW AND NO

As an organisation, we’ve got a big opportunity 
– and responsibility – to help our guests 
make good drinking choices. Yet no one has 
a bigger opportunity to influence than our 
Publicans and MPs. It’s important that they 
have the data to support their actions, and 
that they understand the physical, mental, 
social and business benefits of responding to 
changing attitudes and drinking behaviours. 

That’s why we publish Round Up, a periodical 
that explores stats and trends in low and 
no, and attempts to answer the questions 
of the people who run our pubs.

Over recent months, Round Up 
has run features including:

 Moderation tactics that guests are using
 The demographics of who’s drinking what
 Reasons why guests are choosing low and no
 Overcoming the barriers pubs may face  

  in introducing low and no products
 The benefits of stocking alcohol-free options
 Tips on boosting product visibility

Rounding up
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THRIVING COMMUNITIES

OUR COMMITMENT: 
We will proactively contribute to the economy of our communities and drive local job creation.

TARGET: 
By 2027, we will establish and 
develop partnerships with at least 
three charities and NGOs to support 

disadvantaged people in accessing training 
and employment in hospitality, aiming to 
make the sector a sustainable career option.

TARGET: 
Over the next two years, we will publish 
and embed our academic research, 

positioning Punch Pubs at the forefront of 
social value. This work will strengthen pride 
across our teams and partners and help attract 
the best people to work with and for Punch.

A GRAND
       IDEA

Grand Idea enables pubs to demonstrate that theirs is the most successful event run for the community in terms of 
supporting their locals with a personal plight, raising money for local charities, quelling loneliness or nurturing animals, 
and/or the planet whilst also driving a competitive sales uplift. The winner receives £1,000 to share with their team, 
keep or put towards their charity fundraising.
 
During FY25/26, our brilliant pubs’ Grand Ideas raised over £170,000 for worthy causes (and those are the ones we 
know about!), with many winners even donating their £1,000 to charity. Here’s just some of what our pubs have been 
up to this year. 

The social and economic value of pubs – key findings: 

    Tiff’s Tuck Shop supports local school- 
The Butchers Arms, Bishops Itchington:
How does a pub turn its quietest hour into one of 
its busiest? Recently appointed MPs Tiff and Jason 
noticed their car park was always used by parents 
picking children up from the nearby school, and they 
saw an opportunity.  

Now, on Friday afternoons, the pub becomes ‘Tiff’s 
Tuck Shop’. Children pop in to grab flying saucers and 
squishy prawn sweets. Parents have a catch-up over 
coffee. And all tuck shop profits (£600 in just five 
months) go to the local school. 

Lorna adds extra punch  
to opening weekend 
The Bedes Lea, North 
Baddesley, Southampton:

On their opening weekend, 
and to coincide with the Daniel 
Dubois vs Oleksandr Usyk fight, 
MP Lorna and her team hosted 
a ‘Come and Meet Me’ event, 
with Southampton golden-
boy boxer Ryan ‘the Piranha’ 
Garner mingling with locals, 
signing autographs and joining 
a Q&A with a pro-boxing 
commentator.

£170,000  
raised for good  
causes last year

Supporting Leon’s Paralympic Dream - 
The Farmers Arms, Swinton
 
Gifted local athlete Leon Kenkins  
contracted meningitis at a young age, 
resulting in the loss of a leg – but that 
didn’t stop him. After earning a spot on 
the GB Paralympic Basketball Team, the 
only thing holding him back was the 
need for a high-spec wheelchair. 
 
That’s where the team at the Farmers 
stepped in, raising money through their 
first ever Farm Fest, a cracking event of 
live music, pop-up bars, games, DJ and a 
bouncy castle.

That’s how vital pubs are to our society (see p8). And as the winners of our Grand Idea competition 
demonstrate (see opposite), our MPs and Publicans bring the above points to life constantly. 

The average Punch pub inputs up to £1.3m of economic and social value back into its local community

Each year, Punch Pubs create up to £1.7bn in economic and social value for the UK economy.

A typical Punch pub spends around £56,000 with local suppliers, supporting nearby businesses.

A Punch pub generates an estimated £3,200 per pub per year in charitable contributions.

For every £1 spent in a Punch pub, 58p goes to suppliers and a further £1.30 is generated by 
activities created within the wider economy.

By getting even more involved in local life and boosting community engagement, an average 
pub could grow its annual revenue by up to £150,000.

Punch pubs generate over £4m for charities across the UK every year.



120  |  Punch Promise Punch Promise  |  121

   The Turks Head Inn, Weymouth:  
When one of the pub’s regulars was 
diagnosed with breast cancer, friends 
including MPs Mike and Debs hosted a 
summer tea party (and auction of the 
community’s menfolk to do gardening), 
raising a brilliant £5,000 for Breast 
Cancer Now.

   The Star, Newton Abbot: 
Inspired by the tragic passing of a local 
man to suicide, the team at the Star raised 
money for Andy’s Man Club, the men’s 
suicide prevention charity, with a country 
night of western fancy dress, line dancing, 
BBQ and a rodeo bull (which alone raised 
£550).

    The Jolly Roger, Gosport: 
Since taking over the pub, MPs Mel and Pru 
have resurrected the traditional annual raft 
race, supporting different local charities 
each year. This year, the local lifeboat 
charity was the beneficiary. 

    Peg & Parrot, Southampton:
Kirsty and her team hosted a charity BBQ and 
fundraiser for Southampton General Hospital, 
raising £1,100 to support the rebuilding of 
facilities used by carers and families of  
hospital patients. 

The Fusilier, Leamington Spa: 
In support of CALM, the suicide prevention 
and mental health awareness charity, Siobhan 
and her team hosted a silent disco fundraiser, 
raising £3,500+.

    The Victoria, Newton-le-Willows: 
The team’s ‘Colour for Cancer’ fundraising event, 
featuring live music, an outdoor bar and a raffle, 
raised an impressive £3,100.

The Ship Inn, Little Thurrock: 
The MindAid charity event (featuring a live 
entertainment line-up including drag performers, 
local choirs, tribute acts and many more) raised a 
fantastic £5,000 for Mind. 

Butchers Arms, Bishop’s Itchington:  
Halloween became a week-long celebration at the Butchers Arms, with the 
team hosting events including a trick-or-treat tuck shop, pumpkin patch, 
ghost walk, psychic supper, Halloween live music night and much more. 

Children and adults alike enjoyed the activities on offer, and the 
proceeds were divided between a range of community causes.

The Cricketers, Bournemouth invited 
guests to create a one-off band for a big 
Christmas sing-along.  

The Pheasant, Newquay transformed the 
pub into a full-blown 1980s trading floor for a 
New Year celebration of pinstripes and shoulder 
pads. They ran the bar as a live stock market 
with drink prices rising and crashing throughout 
the night. 

The Rattlebone, Malmesbury held a 
mammoth Christmas festival that saw every 
night turned into a live advent calendar raffle 
that raised £1,200+ for a local children’s charity. 

The Mount Tavern, Wolverhampton 
hosted a Breakfast with Santa event for nearly 
80 children and carers. 

The Dusty Miller, Huddersfield held its 
longstanding Christmas cake competition with 
just three rules:  
1. It has to be a traditional fruit cake.  
2. No decoration.  
3. Men only! 

When the festive season arrives, our pubs pull out all the stops …
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HELPING OUR PUBS HELP 
THEIR COMMUNITIES 

Delivery lockers have become fixtures on 
streets and forecourts across the UK, so it 
makes sense to ensure that more of them are in 
places where communities come together. 

It’s not just a matter of convenience. By sending 
parcels to shared lockers instead of individual homes, 
we can reduce the number of vans on our roads 
and the number of individual journeys they make. 

As of April 2026, our pubs were home to 80 Amazon 
and InPost lockers, with plans to introduce more 
lockers at a further 30 locations by the end of 2026.  

We always try to place lockers thoughtfully, ensuring they keep pavements clear for people 
with wheelchairs, prams or mobility needs. They’re always in safe, well-lit locations too. 

Pick up at the pub 

We’re working hard to ensure our pubs are welcoming, safe spaces for everyone. One in 
five people in the UK has a disability, so it’s clear that unless we make our pubs accessible 
to all, we risk alienating a significant proportion of our guests and their families. 
 That’s why we were keen to contribute to a new BBPA Accessibility in Pubs Guide which  
sets out practical, affordable steps pubs can take to improve accessibility for disabled  
customers and staff. The guide offers tools, advice and information on employing 
disabled people, promoting accessibility, creating disability-friendly spaces, and 
ensuring staff are trained to serve disabled guests in a friendly, confident way. 

Making every pub more accessible 

THE STAR INN AT VOGUE: MORE THAN A PUB 
For 20 years, Publicans Mark and Rachel 
Graham have been the beating heart of their 
Cornish local. It’s a place where everyone in 
the community can gather, and over the past 
few years, Mark and Rachel have been giving 
people even more reason to do just that. 

It’s become the go-to place for events, 
celebrations and socials. It’s the local 
hairdressers. It’s a satellite county library too. 

Their annual Halloween party, Big Winter 
Solstice event and famous Charity Ale Festival 
are landmarks in the local calendar. And in 
two decades they’ve raised over £250,000 for 
charities, including local air ambulance and 
search and rescue teams, local hospices and 
schools. 

It’s fair to say that, to its community, The Star 
is far more than a pub and Mark and Rachel 
are far more than Publicans. The couple have 
also benefited from some funding help from 
Pub is The Hub (see opposite).

The Woolpack, Yeadon

Running a pub is no mean feat; it’s a labour of love, determination and passion – and that’s 
especially the case for rural pubs. Pub is The Hub is a not-for-profit organisation which offers 
independent, specialist advice to Publicans in rural areas. It helps them diversify and offer valuable, 
viable local services or activities which add social value in their local area. 

According to Andy Slee (pictured with Andy 
Spencer), Chief Executive of the Society of 
Independent Brewers Association (SIBA),  
“70% of drinkers want to see a local brewer on 
the bar.” 

That’s why Punch has enhanced its partnership 
with SIBA, designed to strengthen the 
relationship between local brewers and the 
community pubs they serve. 

The online ordering system, ‘Beerflex’, helps 
Publicans and MPs make a more informed and 
prompt choice about the local beers available to 
them.  
 Punch Pubs & Co CEO Andy Spencer said: 
“Local beer and community pubs go hand in 
hand. It’s great to see the early success of the 
online portal and the positive impact it’s already 
having on sales and engagement. We’re proud 

to be supporting local 
breweries and giving 
our operators even 
more tools to deliver 
an exceptional guest 
experience.” 

One of the pubs proudly 
championing local beer 
through the scheme is the award-winning 
Anglesey Arms in Chichester, Punch’s Pub of the 
Year at the 2025 Great British Pub Awards.  

MPs Dom and Shell Roberts said, “Championing 
local brewers is a big part of what makes our 
pub special. Our guests love discovering new 
beers from nearby breweries. The portal makes 
it easy for us to find and order the right beers, 
and we’re thrilled to see Punch investing in this 
partnership.” 

The pub has long been the place to gather pre-
or post-event, game or match. But a 2025 report 
by PubAid has shown that more than 6.7 million 
sport and activity sessions are powered by pubs 
every year across the UK. 

This commitment to grassroots sport has seen 
pubs serve up £40 million in financial support 
over the past year, helping 1.67 million people 
keep active. And despite the challenges faced 
by the hospitality sector, the level of help is 
unchanged since 2019. 

According to the Government’s ratio, that £40 
million raised annually for sports clubs equates 
to around £160 million in social value. 
Des O’Flanagan, co-founder of PubAid, said: 

“Pubs are an essential 
but often unseen force 
behind grassroots 
and community sport. 
Behind every statistic is 
a publican giving time, 
space and care to keep 
local teams alive. 
 
“The alignment between 
pub-led activity and 
national priorities is 
strong, from supporting 

the Government’s Levelling Up agenda to 
playing a vital role in combating loneliness 
across communities.” 

PUB IS THE HUB

PUBS POWER SPORT

PubAid is the positive voice for UK pubs. The independent working party  
shines a light on the positive impact of pubs, reminding everyone that  
without them, much of the heart and support within our communities would  
be lost. Punch’s Jon Dale is an ambassador and also chairs PubAid’s partners  
working group. 

WHAT IS PUBAID? 

BEERFLEX: CONNECTING LOCAL PUBS,  
LOCAL BREWERS AND LOCAL BEERS 
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OTHER ACTIONS TO SUPPORT  
‘PUBS AND COMMUNITIES’ 

Our Guest Moments platform helps 
our MPs and Publicans understand 
what guests want by tracking real-time 
reviews and feedback. 

This year, the platform has evolved.  
It’s now able to give MPs and 
Publicans more accurate insights into 
what our guests are saying about their 
experiences in our pubs, helping them 
identify what’s already great and  
what needs extra focus to become 
great.

 
The platform uses AI to summarise guest feedback across all reviews and helps operators  
respond in a personalised way. 

5,500
GUEST REVIEWS EVERY MONTH

4*
AVERAGE RATING

Once again this year, Molson Coors’ Digital 
Services Team (DST) has been helping 
our Publicans get more of their technical 
issues resolved fast, rather than having to 
wait for a technical representative visit.
Faster fixes mean less downtime, less guest 
inconvenience and less stress for Publicans 
and staff. But avoiding callouts also delivers 
environmental benefits. Since September 
2024, there have been 301 maintenance 
jobs and 160 have been successfully 
closed remotely, which has saved:

Inspired by those moments

2,896   
technician driving miles

0.95   
 tonnes of carbon

MAKING TECHNICAL  
FIXES SIMPLER

278   
hours of technician time, which can  
be put to more complex call-outs

Running a pub can be immensely rewarding, 
but no one ever said it was easy. Ordering stock, 
training and managing staff, managing waste, IT, 
drink dispensers, accounts and a hundred more 
tasks are a part of the everyday – and that’s 
before you get to the business of welcoming 
guests. 

That’s why we 
introduced our Help 
Guides (one for Publicans 
and one for MPs) to act 
as a sort of instruction 
manual and handbook 
for creating a 5 star pub. 
Full of essential, practical 
information − with links and QR codes – the 
Help Guides are handed to all Publicans and MPs 
following their first call with our Onboarding & 
Implementation Team. 
 
So from ordering via the Punch Buying Club to 
Fix My Pub’s technical support and development 
via Thirst, Publicans and MPs always have every 
support tool in one place. 

Round
1ST MARCH TO 30TH APRIL 2026

I N S I G H T S  A N D  D E A L S

The

Matt & Charlie welcome us 

to The Rattlebone Inn

A story of community, people and giving back

Round
5TH JANUARY TO 27TH FEBRUARY 2026

I N S I G H T S  A N D  D E A L S

The

Homecoming at The Dun Cow  

Turning a coastal pub into a thriving family hub

Round
1ST MAY TO 30TH JUNE 2026

I N S I G H T S  A N D  D E A L S

The

The Woodlands Hotel, Bradford:  

A story of resilience and chasing your dreams 

Meet Lee Marshall and read all about his journey in this wonderful Bradford gem
Punch.46288 - Round-Deals Brochure - May-Jun 2026 - Design Only-JM.indd   1
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Our bi-monthly magazine continues to be the 
focal point for our Publicans to share their 
experiences and expertise, celebrate success 
and inspire each other.

TheRound

TAKING LESSONS IN FIRST AID AT WEST TOWN INN

Across the length and breadth of the UK, and in an endless variety of ways,  Punch MPs and Publicans are 
placing themselves and their pubs at the heart of their communities. Here’s just a small example of how …

Lots of parents take first aid courses to add a layer of 
protection for their families. Yet every year, according 
to First Aid for Life, hundreds of thousands of young 
people in the UK encounter emergencies requiring first 
aid skills.  

That’s why paramedic Zara Willis runs Mini Medics, 
first aid sessions for children, held at West Town Inn on 
Hayling Island near Portsmouth. 

The sessions are designed to teach youngsters and 
families what to do in an emergency.

Children and parents are taught life-saving skills in a 
“calm, age-appropriate way” that also includes CPR, 
advice on choking, burns, allergies and more.

AT THE HEART OF  EVERY COMMUNITY

HELPING OUR PUBLICANS AND MPS  
RUN THEIR PUBS 

APRIL 2023
Help Guide

LEASED & TENANTED

APRIL 2023

Help Guide
MANAGEMENT PARTNERSHIPS

CREATING BEST PRACTICE PUBS 

National Pubwatch is the 
small but active voluntary 
organisation set up to 
achieve a safe, secure 
and responsibly led social 
drinking environment in all 
licensed premises throughout the UK. 

Many of our pubs are local scheme members 
and benefit from best practice, toolkits, 
policies and promotional material all designed 
to help reduce alcohol-related crime. 

Robin Belither, Punch Pubs’ Managing 
Director, said: “A great hospitality experience 
starts with an environment where our guests 
can feel safe, secure and able to enjoy 
their time with us. Pubwatch membership 
supplements the practical tools we 
already give our pubs to help create that 
environment.”



126  |  Punch Promise Punch Promise  |  127

FINDING LONGWOOD’S VOICE 
AT THE DUSTY MILLER

IN BRIEF

COOKING UP A STORM 
AT THE RED LION
We all know how important fresh food is to a 
growing family, but in a cost-of-living crisis, it’s not 
always easy to cook fresh every day. That’s why the 
Red Lion in Cranford has embarked on a long-term 
project with its local Home-Start service to take 
families on a batch-cooking journey of discovery.  

The project is helping families make their 
money go further by creating great-tasting 
dishes they can cook in bulk and freeze. Given 
the ongoing volatility of prices, the trays of 
lasagna and famous Greedy Gordons chicken 
pies are making a much-needed difference. 

On the outskirts of Huddersfield, near the Victorian Longwood  
Tower, sits an old stone amphitheatre. Every year, it’s the location  
for the Longwood Sing, a community event that brings together 
choirs and brass bands to perform hymns and raise money for local 
charities. Right now, though, the amphitheatre’s condition means the 
singing has to take place in a local church, just a few hundred yards 
from The Dusty Miller. This year, to celebrate the event, the pub got 
involved, welcoming the community for post-sing drinks.

Plastic payback in Papplewick:  
There’s always something happening for the 
community at The Griffins Head in Papplewick. 
This year, during the pub’s two annual festivals 
(live music event Griffin Festival and family 
get together Papple Del Sol), the pub donated 
a 10p surcharge on plastic glasses to Eden 
Project, raising £498. 

“Your generosity means so much to us, 
and your donation will go a long way 
in supporting our work.”  
Martin Quigley, former Corporate Fundraising 
Manager, Eden Project Communities

Alison and Matt take one giant leap:  
MPs Alison and Matt Shaw of The Blue Bell, 
Yarm took their support for Cancer Support 
UK to (literal) new heights in October 2025 
with a charity parachute jump. Together with a 
series of fundraising events at their pub, they 
raised £800 and counting.

Jake brings the light:  
Publican Jake Wells completed a three-day, 
90-mile walk from Punch’s Support Centre to 
The Cornerstone pub in Shefford, raising £600 
to help save Shefford’s Christmas lights.

Helen waxes on, waxes off:  
MP Helen Paterson and the team at The Cherry 
Tree in Wishaw continued the pub’s fundraising 
winning streak with a day of entertainment 
for children and an evening for adults that 
included a live waxing session. The day raised 
£5,450 for Beatson Cancer UK and Bowel 
Research UK.

The Cornerstone, 
Shefford

The Blue Bell,  
Yarm

The Cherry Tree, 
Wishaw

The Griffins Head, 
Papplewick
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Pubs that pack a bigger Punch: 
INVESTING IN OUR ESTATE
Once again this year, we’ve been investing to ensure there are always fresh new ways for Punch and Laine 
pubs to inspire those moments. We’re achieving that in two ways:  
 We’re continuing to acquire new pubs

 We’ve been refurbishing more of our existing pubs to ensure they not only meet the needs of guests, 
   but surprise and delight them

MCMULLEN’S AND REDCAT HOSPITALITY PUBS 
JOIN PUNCH FAMILY 

The past year has seen us strengthen our pub portfolio with the acquisition of 30 pubs from family-owned 
brewer and pub operator McMullen’s and 13 pubs from RedCat Hospitality. 

McMullen’s pubs operate across Hertfordshire 
and Essex and, like so many of our existing pubs, 
have established positions at the heart of their 
local communities. 

 “This is a fantastic collection of pubs with real 
heritage, strong community roots and proven 
operators running them day to day.” 

James Croft, Group Strategy and Commercial 
Director, Punch Pubs & Co 

 “There are some phenomenal independent 
operators in these businesses, and it was 
important to us that they transferred to an owner 
who possesses both the scale and strategic 
direction necessary to offer improved support, 
and is willing and able to provide the financial 
commitment that these pubs deserve.” 
Tom McMullen, Joint Managing Director, 
McMullen’s 

The RedCat pubs joining the Punch family are 
scattered across the Midlands and South East. 

“Each pub represents an opportunity to invest, 
innovate, and inspire and we look forward to 
working with these much-loved sites and the 
passionate Publicans that run them, to ensure 
they continue to thrive within the communities 
they serve.”  

Andy Spencer, CEO, Punch Pubs & Co 

 “We are delighted to have reached agreement 
with the team at Punch Pubs, who we know will 
prove an excellent custodian for these high-
quality pubs.” 
Richard Lewis, CEO, RedCat Hospitality 

Transforming our 
ESTATE
Here are just some of the refurbishment projects completed over the past year:   

 
 
 
What we did: 

•	 Carefully restored this beloved Grade II-listed pub, preserving its 
authentic character and charm, while introducing a fresh twist

•	 Focused on circularity, with furniture reclaimed, decorative 
light fittings sourced second-hand or antique, and upholstery 
sustainably sourced

•	 Chose artwork and bric-a-brac inspired by Ludlow’s market,   
castle and tavern heritage

•	 Created a secret urban pub garden featuring antique planters, 
clustered pots and pallet bench seating, all set beneath a pergola 
frame illuminated by reclaimed copper and brass pendant lights

Rupert Reeves, Head of Operations at Punch Pubs:  

“Every corner of the pub has been thoughtfully designed to tell 
the story of the 17th century, from materials and colour schemes 
to furniture and accessories. Each room pays homage to Ludlow ’s 
medieval heritage.”
Jenna Kiddle, Creative Director, Kreative Kiddle: 

“Some projects quietly change the way you think forever. The Blue 
Boar Inn has done that for me as a designer and as a person. It 
left its imprint on me.”
Andy Boddington, Shropshire Councillor for Ludlow North 

“The refurbishment work is first class.”

£275,000
Investment

The Blue Boar Inn, Ludlow
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What we did: 

•	 Created a 500-person, four-floor, adult-only playground 
including:

•	 The Gambit arcade featuring darts, pool and Mario Kart
•	 Live performance areas for live music, comedy nights 

and cabaret shows
•	 Black box event room

•	 Refreshed interior with a new bar and booths
•	 Added a giant disco ball to up the party vibe

Laine LinkedIn: “From Bangers V Clangers, Drag Queens and 
more Arcade games than you can throw a joystick at, it ’s  
safe to say The Thieves has definitely landed with a BANG  
for the people of Battersea.”

£900,000
Investment

Will Smith, Operations Manager, Laine “We’re excited about 
becoming a part of the city’s established arts and culture scene.” 

What we did: 

•	 Completed a full refurb that turned the pub into a 
vinyl record-inspired bar and live music venue

•	 Created a venue that’s all about connection: local 
artists, good music, great food, “and that feeling you 
only get when a space becomes a proper social hub”

•	 Made a “serious investment into visual and audio 
equipment”

•	 Added furniture and some softer touches throughout 
the venue

£400,000
Investment

Deadwax Social, Norwich

The Thieves, Battersea
The Olde Barbridge Inn, Nantwich

What we did: 

•	 Broadened the dining space and changed the old seating 
plan to create defined areas for leisurely drinks, dining, or 
group outings

•	 Replaced the old bar
•	 Refurbished the pub’s beer garden, just a stone’s throw 

from the Shropshire Union canal

£500,000
Investment

The Lion, Newtown

 

  
The Filly & Flagon 
(formerly Malton’s Gate Inn), Malton: 
£400,000 on all-new signage, a major beer 
garden upgrade and a new indoor aesthetic.

The Woodlands, St Helens: 
£390,000 on a complete reimagining of the 
interior and an upgraded exterior, featuring new 
signage, landscaping, and a revitalised 
beer garden.  

Nags Head, Carlton:
£113,000 on new bar room décor, lighting, 
fabrics and furniture, and a much-needed 
toilet makeover. 

The Old Royal Oak, Bitteswell:
£300,000  on transforming the pub inside 
and out, including a vibrant new look, colour 
scheme and signage.

 
 
 
 
 
The Penrhos Arms, Anglesey: 
£280,000  on a complete refresh including 
signage, a new decking area, fencing, front 
canopies, an upgraded kitchen and all-new 
interior fixtures and fittings.

The Top House, Nottingham: 
£250,000  with a key focus on reintroducing 
sports, including the creation of a dedicated zone 
offering front‑row seats for the world’s biggest 
sporting events, plus a new area designed 
specifically for darts and pool enthusiasts. 

The Crown & Cushion, Biddulph: 
£250,000 on a refreshed pub which now 
boasts two newly upgraded lounge areas, a 
vibrant main trading space, sports zone including 
a refurbished darts zone and pool area, as well 
as an enhanced beer garden, interior fixtures and 
fittings.

Transformations 
IN BRIEF

What we did: 

•	 Introduced refreshed signage, improved lighting and a 
redesigned bar area

•	 Décor updated throughout, while designated zones have 
created flexible spaces for guests to enjoy a drink with 
family and friends, or take part in a game of darts or pool

•	 Added five television screens
•	 Refreshed beer garden with additional seating, improved 

lighting and atmosphere

Punch Pubs & Co Senior Operations Manager, Rachael Henry: 

“This investment demonstrates our commitment to The Lion as a true community pub at the heart of Newtown,  
and Jessica is the ideal partner to lead this next chapter.” 

£340,000
Investment

Tony Riley, Operations Manager, Punch Pubs & Co:  
”Transforming this beautiful pub has taken a lot of hard work, and it has been more than worth the wait.”
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ESG DATA

In this section we present the key environmental, social and governance/responsible business  
metrics and information that our business records. This is a mix of qualitative and quantitative  
information, also applicable to prominent ESG standards and frameworks, as noted.

Greenhouse gas (GHG) emissions  

Our emissions have been calculated using the GHG Protocol Corporate Accounting and Reporting 
Standard, together with the latest emission factors from DEFRA and other third-party sources 
where necessary. Where primary data provided did not cover the complete annual reporting 
period, gaps in the data series were extrapolated from averages or estimated. Punch Pubs & Co. 
reports against eight GHG Scope 3 categories as these are the only relevant categories based on 
our operations.

Environmental data

 Category FY23 (tCO2e) FY24 (tCO2e) FY25 (tCO2e) % Change

Scope 1 6,752 6,575 6,115 -7%

Scope 2 (location-based) 5,677 5,642 4,533 -20%

Scope 2 (market-based) 12,782 13,299 12,554 -6%

Scope 3 77,716 77,044 77,133 0%

Purchased goods and services

Capital goods

Fuel and energy-related activities

Upstream transportation and distribution 

Waste generated in operations

Business travel 

Employee commuting (inc. remote working)

Downstream leased assets

48,174 46,222 44,331 -4%

5,881 8,429 10,799 28%

2,687 2,705 2,611 -3.5%

657 687 738 7%

90 63 51 -19%

234 312 241 -23%

251 284 186 -35%

19,742 18,342 18,176 -1%

Total (tCO2e, location-based) 90,145 89,261 87,781 -2%

Total (tCO2e, market-based) 97,250 96,918 95,802 -1%

*In FY25, we improved the accuracy of our waste data with the granular breakdown provided by 
our waste conductor. We have applied these refinements retrospectively to ensure consistent and 
comparable reporting across all financial years. 

Energy consumption within the organisation

Waste and circular economy 

FY24 (Restated) FY25

Consumption of fuel within the organisation (kWh) 30,675,422* 28,321,691  

Consumption of electricity (kWh) 27,130,179 25,611,148

Consumption of transport fuel (kWh) 1,238,657** 1,149,403  

Total energy consumption (kWh) 59,044,258*** 55,082,242

*Total consumption of fuel within the organisation has been restated for the previous year due to improved 
data availability, reducing data gaps. This change includes more accurate procurement data across 
Management Partner sites for petrol, diesel, kerosene, propane, coal, charcoal, and wood.   
 
**Total consumption of transport fuel has also been restated for the previous year due to methodology 
changes in the emission factors used to improve accuracy. 
 
***The restatement of these two areas has meant a restatement of total energy consumption for the previous 
year overall.

*Improved granularity on waste categorisation for FY25, allowing for data to be separated into landfill and 
energy recovery. 

FY24 FY25

Total weight of waste generated 3,480 tonnes 3,108.93 tonnes

Total weight of waste recycled/composted 1,786 tonnes 1,585.25 tonnes

Total weight of waste sent to landfill
1,694 tonnes*

68.06 tonnes

Total weight of waste incinerated with energy 
recovery 1,455.62 tonnes

Total weight of non-hazardous waste 
generated N/A 3,108.91 tonnes

FY24W FY25

Total water consumption (m3) 351,259.86 357,667.23

Water consumption

ESG DATA
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SOCIAL DATA

FEMALE MALE TOTAL

Total number of employees by employment type

Permanent 141 170 311

Temporary 6 3 9

Total 147 173 320

Total number of employees by working pattern

Full-time 129 171 300

Part-time 18 2 20

Total 147 173 320

Total number of employees by age group

Employee age under 30 20 16 36

Employee age 30-50 84 89 173

Employee age over 50 43 68 111

Total 147 173 320

Total number of new employee hires by age group

Employee age under 30 5 5 10

Employee age 30-50 11 8 19

Employee age over 50 1 7 8

Total 17 20 37

Total number of employee turnover by age group

Employee age under 30 7 1 8

Employee age 30-50 15 8 23

Employee age over 50 11 3 14

Total 33 12 45

Social data - employee numbers FY25

FEMALE MALE TOTAL

Board member age under 30 0 0 0

Board member age 30-50 1 4 5

Board member over 50 0 6 6

Board member diversity

Ratio of the basic salary and remuneration of women to men Mean Pay: 34%

Gender pay gap

Health and safety

Number of work-related injuries in the reporting year 4 accidents in 2025

Local community data

Thirst module training information

MODULE PLAYS HOURS

Female 15,056 623

Male 15,846 627

Average ratio of entry-level wage compared to local minimum wage, 
broken down by gender Female: 1.14 / Male: 1.17

Percentage of senior management hired from the local* community 0 (no senior management hired 
during the period)

Percentage of staff hired from local* communities
14.70%* (where local means  

a 3-mile radius of our  
Support Centre)

GRI INDEX

Punch Pubs and Co. has reported the information cited in this GRI content index for the period 14th 
August 2024 to 11th August 2025 with reference to the GRI Standards.

GRI Standard Disclosure Comments and  
page number(s)

GRI 2: General Disclosures 2021

Disclosure 2-1 Organizational details Page 2

Disclosure 2-2 Entities included in the 
organization's sustainability reporting Pages 14-15

Disclosure 2-3 Reporting period, frequency and 
contact point Pages 37, 134,137-140

Disclosure 2-4 Restatements of information Page 135

Disclosure 2-6 Activities, value chain and other 

business relationships
Pages 14-15

Disclosure 2-7 Employees Page 136

Disclosure 2-8 Workers who are not employees Pages 14-15

Disclosure 2-9 Governance structure and 
composition Page 40, 29, 136

Disclosure 2-11 Chair of the highest governance 
body Page 29

Disclosure 2-12 Role of the highest governance 
body in overseeing the management of impacts Page 40

Disclosure 2-13 Delegation of responsibility for 
managing impacts Page 40

Disclosure 2-14 Role of the highest governance 
body in sustainability reporting Page 40

Disclosure 2-22 Statement on sustainable 
development strategy Pages 4-5, 26-29

Disclosure 2-23 Policy commitments Page 41

Disclosure 2-26 Mechanisms for seeking advice 
and raising concerns P41 

Disclosure 2-28 Membership associations Page 99, 106, 38

Disclosure 2-29 Approach to stakeholder 
engagement Pages 26-31

GRI 3: Material Topics 2021

Disclosure 3-1 Process to determine material 
topics Pages 30-31

Disclosure 3-2 List of material topics Pages 32-33

Disclosure 3-3 Management of material topics Pages 28-37

GRI 202: Market Presence 2016

Disclosure 202-1 Ratios of standard entry level 
wage by gender compared to local minimum 
wage

Page 136

Disclosure 202-2 Proportion of senior 
management hired from the local community Page 136
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GRI INDEX

Punch Pubs and Co. has reported the information cited in this GRI content index for the period 14th 
August 2024 to 11th August 2025 with reference to the GRI Standards.

GRI Standard Disclosure Comments and  
page number(s)

GRI 302: Energy 2016
Disclosure 302-1 Energy consumption within the 
organization Page 135

Disclosure 302-4 Reduction of energy consumption Pages 88, 91, 135

GRI 303: Water and  
Effluents 2018 Disclosure 303-5 Water consumption Page 135

GRI 305: Emissions 2016

Disclosure 305-1 Direct (Scope 1) GHG emissions Pages 88, 134

Disclosure 305-2 Energy indirect (Scope 2) GHG 
emissions Pages 88, 134

Disclosure 305-3 Other indirect (Scope 3) GHG 
emissions Pages 88, 134

Disclosure 305-5 Reduction of GHG emissions Page 134

GRI 306: Waste 2020

Disclosure 306-2 Management of significant waste-
related impacts Pages 82-86

Disclosure 306-3 Waste generated Page 135

Disclosure 306-4 Waste diverted from disposal Page 135

Disclosure 306-5 Waste directed to disposal Page 135

GRI 401: Employment 2016 Disclosure 401-1 New employee hires and employee 
turnover Page 136

GRI 403: Occupational  
Health and Safety 2018

Disclosure 403-5 Worker training on occupational 
health and safety Page 64

Disclosure 403-6 Promotion of worker health Pages 46-57

Disclosure 403-9 Work-related injuries Page 136

GRI 404: Training and 
Education 2016

Disclosure 404-1 Average hours of training per year 
per employee Page 136

Disclosure 404-2 Programs for upgrading employee 
skills and transition assistance programs

Pages 53, 57, 64, 
68, 75, 83, 101, 108
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CONTACT DETAILS

Jon Dale 	 	
Strategic Corporate Affairs,  
External Relations & ESG Lead
k jon.dale@punchpubs.com  
www.punchpubs.com

Andy Carlill
Marketing  &  
Communications Director 
k andy.carlill@punchpubs.com
www.punchpubs.com

http://www.punchpubs.com
http://www.punchpubs.com

